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B.Com (Pt-111)
BUSINESS ADMINISTRATION

Scheme
Duration Max. Marks 200 Min. Pass Marks72
Paper —I-Insurance  3hrs 100 36
Paper-II 3hrs 100 36
Paper-I1 (a): Fundamentals of Marketing or

Paper-I1 (b): Management of Financial Services or
Paper-I1 (c): E-Commerce
Paper I- Fundamentals of Insurance
Duration : 3 hrs. Max.Marks : 100
Note : The question paper will contain three sections as under —

Section-A:  One compulsory question with 10 parts, having 2 parts from each unit, short

answer in 20 words for each part. Total marks : 10
Section-B: 10 questions, 2 questions from each unit, 5 questions to be attempted, taking one
from each unit, answer approximately in 250 words. Total marks : 50

Section-C : 04 questions (question may have sub division) covering all units but not more
than one question from each unit, descriptive type, answer in about 500 words, 2
questions to be attempted. Total marks : 40
B.Com Part-111 2024-25

Paper |- Fundamentals of Insurance
Unit - |

Introduction To Insurance:- Insurance Concept, Meaning, Functions, Types, Scope/
Classification Of Insurance, Importance, Prerequisites For The Success Of Insurance, Difference
Between Insurance, Assurance And Gambling, Risk And Its Classification, Contract Of
Insurance, Origin And Development Of Insurance; Role of Insurance Sector In The Indian
Economy. Basic Principles of Insurance, Re-Insurance and Double Insurance.

Unit- 11

Life Insurance:- Life Insurance elements And Its Process, Life Insurance Contract, Procedure
Of Life Insurance (From Proposal To Policy), Life Policy Conditions, (Renewal, Loan,
Surrender, Nomination And Transfer Etc.), Life Insurance Premium Calculation, Mortality
Tables.

Unit— 111

Types of Life Policies (Plans Of Assurance) - Endowment, Whole Life, Term Policy, Group
Insurance And Salary Saving Schemes. Settlement of Claims Under life Insurance, Assurance.
Death Claims, Claim By Lunatic, Claim By Minor, Maturity Claims, Nationalization of
Insurance Act, Provisions, Rajasthan Government health schemes:-RGHS mediclaim Policy,
Chrinjeevi Yojana Health Insurance Scheme By Rajasthan Government.
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Unit IV

Types Of General Insurance:  (I) Fire Insurance - Meaning, Types Of Policies, Premium
Fixation And Its Factors, Conditions, Standard Fire Insurance Policy, Claim Settlement
Procedure. (I1) Marine Insurance - Meaning, Scope, Types Of Policies, Conditions, Implied
Warranties, Standard Marine Policy, Claim Settlement Procedure, Total And Partial Loss Under
Marine Insurance. (I11) Other Kinds Of Insurance; Burglary, Accident, Crop, Crop Insurance In
India, And Live Stock Insurance (Only Elementary Knowledge Is Required) Objectives And
Functions Of General Insurance Corporation .

Unit-V

Insurance Structure & Schemes:- Organizational Structure of LIC , Functions And objectives
of Life Insurance Corporation, Insurance Agents, , Privatization And Liberalization Of Life
Insurance Sector In India.

Note:-Student Should Have Basic Knowledge of Government Insurance Schemes (About
Scheme, Objective & Benefits of Scheme, Eligibility Criteria, and Enrolment Process etc).
Students are prescribed, official Websites of Government Schemes for Details.
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Paper-11 (a): Fundamentals of Marketing

Duration : 3 hrs. Max.Marks : 100
N ote : The question paper will contain three sections as under —

Section-A :  One compulsory question with 10 parts, having 2 parts from each unit,

short answer in 20 words for each part. Total marks : 10
Section-B : 10 questions, 2 questions from each unit, 5 questions to be attempted, taking one
from each unit, answer approximately in 250 words. Total marks : 50

Section-C : 04 questions (question may have sub division) covering all units but not more
than one question from each unit, descriptive type, answer in about 500 words, 2
questions to be attempted. Total marks : 40
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B.Com Part-11
Paper-11 (a): Fundamentals of Marketing
Unit - |

Introduction To Marketing:- Concept, Meaning, Importance, Scope, Approaches To
Marketing, Marketing Process, Old And New Concept of Marketing, Marketing Mix, Market
Segmentation, Marketing Environment.

Unit— 11

Product And Price Decision:- Product Planning:- Product Concept And Classification, Product
Decisions.

Product Development:- Meaning, Importance, Process, Product Life Cycle, Working
Knowledge Relating To-Branding, Packaging And Labeling.

Pricing-: Concept, Objectives & Strategy, Factors Affecting Pricing of A Product, Price Policies
And Decisions.

Unit— 111

Promotion Mix: Personal Selling, Advertising (Media Choice And Essentials Of Good
Advertising Copy), Advertising Strategies,

Sales Promotion: Importance And Techniques Of Sales Promotion, Publicity And Public
Relations.

Unit - 1V

Marketing Research & Distribution:- Channels Of Distribution: Selection Of Channels And
Types Of Channels Of Distribution.

Marketing Research:- Meaning, Scope And Importance Of Marketing Research, Process Of
Marketing Research, Tools And Techniques Of Marketing Research.

Unit -V

Specific areas of Marketing:- Rural Marketing, Green Marketing, Social Marketing, Digital
Marketing, Service Marketing:- Meaning, Area And Importance, Customer Relationship
Management:- Meaning & Importance.

yeq = fgdia (31) fauve & Jaemr
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Paper-11 (b): Management of Financial Services
Duration : 3 hrs.
Max.Marks : 100
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N ote X The question paper will contain three sections as under —
Section-A :  One compulsory question with 10 parts, having 2 parts from each unit,

short answer in 20 words for each part. Total
marks : 10

Section-B : 10 questions, 2 questions from each unit, 5 questions to be attempted, taking one
from each unit, answer approximately in 250 words. Total marks :
50

Section-C : 04 questions (question may have sub division) covering all units but not more
than one question from each unit, descriptive type, answer in about 500 words, 2
questions to be attempted.

Total marks : 40.

Unit - | - Introduction

Services: Meaning and Definition, Characteristics, Reasons for Growth of Services. Role of Services in
the Indian Economy. Marketing Mix for Services.

Financial Services: Concept, Nature and Characteristics of Financial Services.Role, Main Types of
financial Services.

Unit — Il - Management of Banking Services
RBI: Objectives, Functions and Role of RBI, Organisation and Management of RBI, Credit Control.

Commercial Banks: Functions, Role, Credit Creation, Organisation and Management.
Credit Cards in India: Progress of Credit Card Business, Credit Card v/s Debit Card. RBI’s directives

on Debit Cards. Advantages of Credit Cards.

Unit — 111 - Merchant Banking and Mutual Funds
Merchant Banking: Meaning, Functions and Role, New Issue Management Services of Merchant
Banks. Government Policy on Merchant Banking System.
Mutual Funds: Meaning, objectives, Types and Overall Progress of Mutual Funds in India. Regulation
and Control of Mutual Funds in India.
Unit — IV- Financial Services in India
Credit Rating Services: Concept, Need and Importance. Factors considered in Credit Rating. Credit
Rating Agencies in India.
Mergers and Acquisitions: Introduction, Existing Law, Takeover and Mergers, Recent examples of
takeovers, BIFR and Mergers. VVoluntary Inter Group Mergers.
Unit -V - SEBI and its Reforms
SEBI and its Investors Protection: Steps taken by SEBI for Investors Protection, Protection in New
Issue Market, Protection for Fixed Deposits, Legislative Protection to Investors, Rating and Investors
Protection. Functions of SEBI. Reforms introduced by SEBI in Primary and Secondary Markets.
Books:
1. Avadhani VA: Marketing of Financial Services, Himalya Publising House, Mumbai.
2. Srivastava RM: Management of Indian Financial Institutions, Himalya Publising House, Mumbai.
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3. Verma JC: Guide to Mutual Funds and Investment Portfolio, Bharat Publishing House, New Delhi.
4. Shiva Ram S: Global Financial Services Industry, South Asia Publications, New Delhi.

5. Khan MY: Indian Financial System — Theory & Practice, Vikas Publishing House, New Delhi.

6. Shankar, Ravi: Services Marketing — the Indian Experience; South Asia Publications, New Delhi.
7. Avdhani VA: Investment and Securities Markets in India, Himalya Publishing House, M}mbai.

8. RBI Act 1934.

OR

Paper-11 (c): E-Commerce
Duration : 3 hrs. Max.Marks : 100
Note : The question paper will contain three sections as under —
Section-A : One compulsory question with 10 parts, having 2 parts from each unit,
short answer in 20 words for each part. Total marks : 10
Section-B : 10 questions, 2 questions from each unit, 5 questions to be attempted,
taking one from each unit, answer approximately in 250 words.
Total marks : 50
Section-C : 04 questions (question may have sub division) covering all units but not
more than one question from each unit, descriptive type, answer in about
500 words, 2 questions to be attempted. Total marks: 40

Unit -1
Introduction to E-Commerce: Concept of E-Commerce, advantages and growth of E-Commerce,
Limitations, Difference between E-Commerce and E-Business, channels of E-Commerce, E-Commerce
Models, E-Commerce infrastructure, Business strategy and E-Commerce.

Unit—11

Internet concepts and Technologies, Basic concept of internet, Evolution of Internet, Type of Internet
Connections, E-Mail services, Web Browsers, Search Engines, Worldwide Web, Programming in
HTML, Common Gatway Interface (CGI) applications, Internet working of CGI.

Unit-

Introduction of E-Business : Concept of E-Business, E-Business frame work, E-Business application,
E_payment systems : Types of E-Payment systems, Benefits of using E-Payment, Digital taken based E-
payment, Smart Card, Credit Card payment systems, Risk on E-Payment, Consumer and business
markets, ordering on line, Advertisement and marketing in Internet, offering Customer product on the
net.

Unit- IV

Business to Consumer E-Commerce : Concept and classification of B 2 C E-Commerce, Advantages and
challenges of B 2 C, Activities / steps involved in conducting B 2 C online product catalog, ordering
system / shopping chart, online dispute resolution in Business to Consumer. E-Commerce Transcations.

Business to Business_Commerce : Concept, Benefits, difference between B 2 C and B 2 B E-Commerce,
Collaborative B 2 B E-Commerce.

Electronic Data Interchange : Brief History of EDI, Components of EDI, EDI application in business,
Suppoting services for EDI, Internet based EDI.

Unit- V
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Security Issues in E-Commerce : Security risks of E-Commerce, Types of Threats associated with
information Technology, Sources of Security threats, Security tool and Risk Management approach, E-
Commerce and security policy for E-Commerce, Corporate digital library, I.T. Act 2000.

1. BTH—ANT—gd
ATIATRId I

TSI

3l 9ed uF AaH Il H—72 JAferHaH AH—200
UoH U9 UH — oAl saf— dF = 3fH—100

g ueq o= saf— dF = 3fH—100

ged 97 fgdg (31) fAuve @ qarenR sterar
(@) foa<ia Qarell &1 ygvg  3qar
(@) g—orad

U3 9H 9H — €191 D HITEMR
Al 39 U39 99 # 03 Wvs e gR 8

Gus I 9 @US ¥ U AR U T URId SaTs I 02 ofg U9 ofd 8T &l 10
g U B (YRS oY U Pl IR AT 20 F@I H Bl e AP - 10
Qg q : 9 WUS H UJd ghls A 02 U ofd §U B 10 U BRI | YD SHIE I Uh Yo B
FIT B Y {A 05 Ul B IR Q7 BN Y-S U BT SR I 250 Al H OBl |
@l b : 50
QuE 4 ¢ T WU H 04 UTH qUIHTHE BRT (T H WIET A1 B Adhd ) O 9 gesa 4 ¥ fay
ST, g U S8 & U A 21fdad g 72 Br1 | |1yl & SR A oW | uls
T BT IR ST 500 W&l H & | BA 3P : 40

IS -1

T BT 31, YPR, BRI Ve (Jbrd | AR sfefegarern § 11 @1 Yffer | S & SERYd Rigr= | gAdEr gl

SIexT T |
§PIE—2
Sitas 91 @ {1 I —Siiad T 3Ta, Siad dr a1 @1 [ (v | W1 uF d@) Siad SEs o
TC— (FAFIBROT, FHUOT, ARG UG SRITARYI, ScTte | Sitad 1 Wifigs @l o1 gd 4o A dTferat |
SPIg—3
Sitad M1 o1 Ae@yYl ATSG — dalai M, ATSiiad 41, 9 91 Ud 9aq qad Jior [Siiad 491 &
=T raT BT FUeRT: 97 <@, yRadadr &raT |

SHIT—4
GTEINYT 197 & GBIV -
1. 1T drar— aref, A 9= B geR, NEFE [k, ae ot f91 o=, g/ & fAger & fafer
2 Agfad a9 : e, 91 UA & YR, TG AL, AFD AHfad 9 UF T4 gl & IR Bl

fafer|
3 I & 3 YR — AR, GHEAl, BAd UG U 941, (bacdl URMS SIHHRI AUTE) |
— 5

Sia= a7 8 &Y ATeAaTdEs AxEAn, Sidd 14T R & e1f¥edr |
YRA S 997 &5 BT FoidRoT 31ear SERIHRYT |

9 Page



g g fgdia (31) fAuvE & Jemear
e 39 U uF # 03 @ue A UaR BN

Qs 3 9 G # U It ye 5 H UAF §dhls ¥ 02 o U ofd 8T el 10 oTg U B |
Td g U BT IR T 20 W@&T H B | A 3P : 10

Gug q : S GUS H AP IS ¥ 02 U oid Y A 10 UH B | YD 3BT A b U Bl
T PRI Y [ 05 YAl B IR S BT (TP YT PI IR ST 250 TRl H B |

Fe 3 : 50

Qug 4 39 WS H 04 UIH qUHIHS BN (29 H AT €Y & Whd ) off 1 goeal § 9
ST, fheg U Sd18 A T 4 3Mfdd U =18l 8N | & UeHl & SR & 9 8| ud
U Pl STR AT 500 el H B | q[A 3P : 40

Shls -
TRag — QU &1 31ef Ud "ec, fAuue vd Iy, fauoqd @& 999 ud e foarurn, fauo faysor,
TS AIHRYT BT Y9G, Fo qrameor |

shIs -1l
fagor enter — fauv 9 @7 31t & UG Hexd, fAuure ey @Y ufshar, fAuve oY & SUBRYT UG dheld |

Sdre e ud faera — o1ef, a5, ufshar, ITe Siad b, difwed, UbfoiT Ud oafeliT | onfe & Heel
¥ BRIBRI A4 |

sPIs -1l

Hagq s — afeda fama, fsmos (@M &1 g9 v Ua 8! [9smue & Ui & sawas o) fasma
I BT 78T U4 dob-ile 3reraT fAfdl, YaR Td o9 7 |

shIs -1V
HA—3ITLRON, eI U IATE & Hod RO Bl gIfdd PR+ dlel bed, Jed el |
faaror aifg®r¢ — fAaRoT arfgaral &1 T o fAaRoT aigdRll & UaR |

Pl -V

fagm & fRAftre &= 3o RAuoe, &ieifre Ao, gRa Ao, a1 fyvE &1 ot &= vd Agd, |G
fagor |

3AdT
g3 937 11(b) : fa<iia damei &1 g1
drc: 39 UeF U= # 03 @ve e UeR B
Gug I : 9 s H U AfER yed e udd sdbs I 02 g U ol g¢ $dl 10 g U Bl
UId g U BT IR T 20 S@&T H 7 | g 3 10

10 Page



Qg q : S @US H UJd $hls A 02 U oid gY Bl 10 UH BRI | TP §Hle 9 UD U B
TIT BRI U Rl 05 U & IR o BN [UAD U Bl SR W 250 eal H I |
B D 50

Qug 4 ¢ T WUS § 04 UYH UHTHS BN (e H WET fl 8 Wahd 2) o w4l geEal § 9 Ry
ST, g U SbIs 9 U 9 3Afdd U 8l 8N | &1 U¥Hl & SR & 9OF & | U/
T T IR ST 500 W&l H BT | A 3P : 40

ga1s - | gwdarasn
A — aef v R, faRivard, Sarell @ 9fg & SR, Al @l sreferawen # fier, Jarit & fog
fauor fasror
fo<ia Q9 — s/@uRon, YT, Ui vd AR | W99 UaR @ fOxi Sar |
garg - 1l df%T daren &1 ya+"

ARG Red 96 — 9~ Rod 96 & ez, S wd gfier, Red d@ &1 |6+ gd ydw, 9rg o
qiftiiare d& — a1 e, 9ra FE77, e gd e

ARd A ®fSe 18 — IRA # D T I & WA, Hfec dre @M T e, Biee Fe &
Ty # Rord 9 @ fder e w18 9 am

gars - Il wd< %7 @ ggaa iy
Tdwe T — od, T v Yfier, 999 e yewy, A< dod @) dan, ok o @ TR Wwan
gURK
gAd  HIv— 3, IgW, UHR Td WRA H TGITd ISl B FAT W, IR § R[ATA HIul &1 e

NCREREEE
garg - IV
YR ¥ fa<ig Jari

@ YATH A — IJTRCN, ATTLIHT T Heed, ARF JAThd H &A1 W S dTell d1d, HRT H ARG
HATHT BRI dTel AMDBROT |

dfaeaa vd sferrser — uRey, faemm srfSfem, erfduser vd wfders, ofeuser & Jd=ds Sarevv, 1.
Mg, Th. IR, T4 WideRyd, URed <a-89g Alderd |

3@s -V Adl U9 sED guR

A qorr sue fAfEee Jrar — I gr1 RfEee! o gRen & forg S’ R wew, F99 e
ISR | GRewT, Rl ST & Ty gRefT, fa=irset &r qariie gRen, fohfia ST va Afrce gRe, 9d! &
BRI, | gRT UIfHe 14 fgdiae aoiR # an] {5y T gur |

H,F"I—CF}

STGUT .U —HTh T 31T Lmsvﬂrﬁucvl afaet, fedTer afealRiT 8o, g |

SR ARGA—HTH AT ST BISI~Td SIS, [ZATC Ul RN T4, Jwg |
T Il —TTES T g Hred YUS gReHT UICHhITeRli— ART UfARRT 8184, =] a8 |
RrearRM™ g, —add Ums-ﬂ%um AfdS grevgl, ASY YRR ufetdmerd, = <l |

Y TH dls—sf~edd Blg~add Red—eaRl Td Ufded, fasmrT ufedRiT g9, ?’q\ég?ﬂl
TR f9—afdast AdhfeT—g e Q‘cﬂﬂﬁﬁ?ﬂ? sy Qﬁﬂl’\f yfeeteherd, g el |

AT Gy —gReH< Ure AR Aldbe g9 gi~sd1 BATerr ufaRiT 8o, Jw |
RO Rord §@ srfefee 1934

© N O A ®N

11 Page



